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ABSTRACT 

 

 

The purpose of the study is to formalize the marketing contour of the HR policy of the agrotourism sphere in Russia. 

The article analyzes the current state of the agrotourism market in Russia. The importance of the role of marketing 

communications in the development of rural tourism is considered. The main channels of marketing 

communications in the field of agrotourism are analyzed, the model of a complex of marketing communications 

focused on promoting the product of agrotourism in the Russian Federation is described. The factors hindering the 

development of agrotourism in Russia, as well as the system of organization of modern rural tourism are studied. 

The importance and significance of the process of promoting agrotouristic services is noted, a complex of modern 

marketing communications with agrotourists is given; Internet communications are an effective tool for promoting 

agrotourism objects, but for the optimal choice of the promotion concept, it is necessary to determine the portrait of 

a potential agrotourist. For the long-term development of agrotourism in Russia, it is necessary to develop state and 

regional programs to support agribusiness, increase the number of services provided, improve the territories and 

preserve the rich resource potential of the regions of Russia. It is noted that the contribution to the achievement of 

goals and the quality of services provided in the agro-tourism sector largely depends on the effectiveness of 

personnel selection. 
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