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ABSTRACT 

 

 

Environmental issues comprise a vital driver of innovation in business companies. The article begins from the 

historical view by recognizing the factors and substantial steps in technological innovation associated with raising 

environmental awareness in recent history. Our research is carried out to determine the similarities and differences 

between the perceptions of e-business managers of Northern Cyprus and Turkey regarding creativity in 

environmental issues in the organization. To do so, a descriptive research model is utilized. The research provides 

information on the extent to which the problems experienced by comparing Northern Cyprus and Turkey are similar 

to one. It is understood that the new ideas of the creative, managers, and employees related to the business and 

environmental challenges can be put together, and from these ideas, productivity and production can come to a much 

better situation with the new management that the business will know to implement. Creativity is not only a thought 

structure that is necessary to increase the production and productivity of the work-life, to survive international 

competition, to succeed, but also essential for the growth of the adult youth of the countries as much higher quality 

people. 
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